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With this new collection making it

more for a broader audience, since the

C|O’[hlﬂ% will be soften from being so
t

“wild” the campaign itself will be repre-
senting more of the “shocking factor”.

A TV commercial and magazine editori-
als will compliment this new launch.

The message of this new collection is
simply that anyone could wear Ashish.
The campaign will be focusing on urban
areas and common streets where the
hard core party scenes take place like
New York City, Brooklyn, and Los Ange-
les. Therefore representing all rebellious
youth doing what the?; know best being
wild and partying. This will glorify the
Kouth target and relate to their partying,
ence the acid trips.

Tar<7;et Market will be between the ages
of 17 to 23 all females that are rich, medi-
um class, or poor. Meaning anyone could
wear Ashish and still be a “bad ass”.

The target market are females whom are
in university or school experimenting their
curiosity and going into a world of colors.

Like the regular consumers of Ashish,
only this time there will be more consum-
ers. These consumers will wantto achieve
one thing which is look fashionably good
no matter where they goWhether they're
attending school, party, family occasion
they will accomplish looking “bad ass”
and good in Ashish garments.

The overall feel to the collection and look
is edgy and dark. Dark being all black
colored garments, but edgy for the neon

op of color. It gives a sense of “rebel-
ious cool kid” message.

What the brand wants to avoid is to be
loud and obnoxious with the clothing. The
transformation is all about not being wild
with the clothing or too carried away. In-
stead bringing it down a notch by letting
the story and campaign do all the “noise”
of the brand.
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Terry Richardson is the key to the new collection of “Trip”.
His style when it comes to photography is the feel that the
campaign and story must be to back up this collection. With
the type of technique and his approach with photography it
will help Ashish achieve the view of “Trip”.
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The website was launched as a blog dedicated for the new collection. ASh ‘ Sh
This blog will introduce the new approach for Ashish as a brand. It will

help the audience understand, comprehend, feel, and look at the new

direction that Ashish is taking with this new collection. By domg a blog

it will help the awareness through social media (the designer does not == i
have any social media, therefore could not mclude/lmk any social media

on the blog) and most |mportant|y capture new audience to the brand.
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The blog consist of four main sections which are: about, behind the
scenes, collaboration, and sneak peak. The about section is getting to
know the brand and the designer. Behind the scenes consists of the
beauty aspect and the photo shooting of making the campaigns, edito-
rials, and the catalog. Collaborations are the celebrities that have been
featured for this specific collection, Trip. Lastly the sneak peak section is
giving the audience a “taste” of the new collection that way the audience
can more or less what's going to be launched.

Wordpress Website: http://ashishuk.wordpress.com

HEW LOOK, REW COLLECTION
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